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InteroWorld Home and Living
Storefront

InteroWorld is listed in the Ramlogics portfolio as a home and living storefront, with the
brand line “Make room for living.”

PROJECT PROFILE

INDUSTRY | | PLATFORM | STATUS

E-Commerce Home and living Portfolio project reference
eCommerce storefront

Prepared from available project documentation; no unsupported metrics are inferred.




RAMLOGICS PROJECT CASE STUDY

Project overview

InteroWorld is listed in the Ramlogics portfolio as a home and living storefront, with the brand
line “Make room for living.”

Project narrative

InteroWorld is a home and living storefront in the Ramlogics E-Commerce portfolio. Its project
identity is "Make room for living.” This case-study page is specific to the selected InteroWorld
project and avoids attributing features or results from other portfolio products.

DOCUMEMTATION NOTE

This summary uses the project information currently documented by Ramlogics. Unreported features, metrics, and outcomes are
not assumed.
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Documented scope and status

Product focus

& Portfolio category: E-Commerce.
@ Project preview: InteroWorld storefront.
® Additional implementation details and measured outcomes are not claimed without
supporting project documentation.
Current status

Portfolio project reference

Project focus

Home and living storefront project; no unverified outcome claims.

SOURCE BASIS

Portfolio and project notes available to Ramlogics at the time of preparation. No performance claims or client outcomes are added
without source evidence.
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